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11.8% )

( 24.8% ) ( 395 )
( 11.8% ) ( 24.1% )
35.204 )
(8.2%)
( 22.3% )
46.6% ) ( 70.0% )
03 3
99 3 00 3 01 3 02 3
46,932 52,776 55,832 62,395 | 11.8 76,300 | 223
6,366 8,646 9,049 11,961 | 32.1 17,600 |  47.2
6,687 8,795 9,786 12,210 | 24.8 17,900 |  46.6
2,325 4,310 2,951 4117 | 39.5 7,000 |  70.0
EPS 40.41 74.89 51.27 60.55 — — 81.07 70.0
112,007 | 117,606 | 125476 | 134,472 | 7.2 — —
92,547 97,868 09,750 | 102,356 | 2.6 — —
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